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PepsiCo products are enjoyed by consumers one billion times a day in 
more than 200 countries and territories around the world. PepsiCo's 
product portfolio is comprised of a wide range of enjoyable foods and 
beverages, including 22 brands that each generates $1 billion or more in 
estimated annual retail sales. 

GLOBAL 
SNACKS 

GLOBAL 
NUTRITION 

GLOBAL 
BEVERAGES 

PERFORMANCE BRANDS SCALE PEOPLE 

22  
billion-dollar 

brands 

Approximately  
$63 billion 

 net revenue in 
2016   

More than 
250,000 

employees 

More than 
200  

countries  
& territories 



PEPSICO  RECYCLING 



Teach K-12 
students  the 
importance of 
recycling and 
improving the 
environment  
by offering 

the 
opportunity 
for valuable 

rewards 

Offer 
expanded 

college and 
university 

programmin
g to support 

campus' 
zero-impact 

journeys 

Strategic 
community 
partnership
s   across 

the country 
to make 
recycling 
easier & 

more 
engaging 

The PepsiCo Recycling initiative, introduced on Earth Day 
2010, brings innovative recycling solutions to colleges and 
universities, K-12 schools, gas stations and popular retail 
locations across the U.S. with the goal of increasing the 

national beverage container recycling rate.  

WHAT IS PEPSICO RECYCLING? 
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Over the course of decades, packaging 
changed and post- consumer behavior 

changed. 
 

Some changes, in hindsight, were less 
than positive.  

HOW DID WE GET HERE? 
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RECYCLING 
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RECYCLING 
DRIVING INCREASED SALES 



PEPSICO RECYCLING’S FOUR 
PLATFORMS 
 College and University 

Event Recycling On-the-Go Recycling 

K-12 Recycling 





Improve water-use 
efficiency among growers 
and in our operations 
Replenish water 
within  
local watersheds 
Advocate for and 
collaborate on local 
solutions  and enable 
access to safe water, with 
a focus on communities 
near where we work 

Work To Achieve 
Positive Water 
Impact 

Source  
Sustainabl
y 

2025 Goals 

Sustainably source our 
direct agricultural raw 
materials and non-
direct major 
agricultural raw 
material ingredients Sustainably source 
100% of palm oil and 
cane sugar (by 2020) 
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Address greenhouse 
gas emissions 
across our value 
chain 

Send no waste from direct 
operations to landfill 
Halve our food waste 
Design our packaging to be 
recoverable or recyclable, and 
support increased recycling rates 

Significantly 
Lower Carbon 
Emissions 

Reduce & 
Eliminate Waste  

2025 Goals 
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